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INntroduction Our government can be referred to in several different
ways depending on the audience, context and location.
As a result of this the way government visually expresses
itself through branding can differ.

This guidance has been designed to provide a clear and
concise overview of central government identities and
branding. It illustrates the different ways we brand
government, when and how to use these brands.

To support this overview there are more detailed brand
guidelines, templates and artwork files available online at
communication.cabinetoffice.gov.uk/hmg
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The Government
brand family

The UK Government family of brands has been designed to be give the
citizen clarity whilst allowing for ease of application by government and
their partners. Below illustrates the principle brands and their relationship.

Government

Or

HM Government

Government

|dentity System

k‘IV/A Funded by
ralh UK Government

Cabinet Office HM Treasury Scotland Office == UK Government
Wales Office Scotland Office Home Office
Ministry Department Department
of Defence of Health for Education
Department Government Department
for Transport Equalities Office for Work &
Pensions
Department Foreign & Department
for Business Commonwealth of Energy &
Innovation & Skills Office Climate Change
Department Department Northern
for Communities for Culture Ireland
& Local Governmen Media & Sport Office
Department Department
for International for Environment
Development Food & Rural Affairs
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HM Government

HM Government identity

The building blocks for consistent and effective communications




INntroduction HM Government is the overarching identity for the family of
ministerial departments as well as UK-wide public sector
organisations and services. This relationship is reflected
throughout government by placing the Royal Coat of Arms
(or department-specific crests) at the heart of many public
sector identities.

It should be used for cross-departmental and agency
activity, replacing the use of multiple department and
agency logos, creating greater clarity.

When a temporary service, product or body needs an
identity but does not warrant the investment in creating
one, the HM Government identity may be used. It can also
be used where a service or campaign may have greater
credibility if it is seen to have the wider authority of
government, and as an endorsement of part-funded
programmes and initiatives.

This concise guidance relates to the identity (logo) only
furtner guidance and resources are available online at

communication.cabinetoffice.gov.uk/hmag

HM Government Branding Government 6


http://communication.cabinetoffice.gov.uk/hmg/login/?redirect_to=%2Fhmg%2F&reauth=1

' ' The HM Government identity has two versions. Each version has three pieces of artwork
The identity

Figure A shows the primary artwork which - Colour
should be used whenever possible. - Black
- White

Figure B shows the landscape lock-up for
use online or when there is limited space. The configurations shown below must never be

There are variants for use in Scotland (C) and altered; always use the identity artwork provided.

Wales (D) and dual language (E). Identity artwork is available from
communication.cabinetoffice.gov.uk/hmg

A 5 ,“ B | @3 HM Government
03
HM Government

C 405
HM Government
HM Government
o |as
Llywodraeth EM
E

AT 2 AL
HM Government
Llywodraeth EM

HM Government
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' ' ' For maximum impact, the identity should The exclusion zone is a distance equivalent
Key deS|g N p” NCI p|eS always be used prominently and legibly, to the width of the Royal Coat of Arms around
as illustrated in the examples shown overleaf the identity (x in the figure below). This is

the minimum clearance; whenever possible,
leave more space around the identity than the
exclusion zone.

Whenever possible the identity should be placed
at the top of the page. Should the design not
permit this, place according to the guide below.
For minimum size and further principles please

The exclusion zone ensures that the identity is refer to the branding website.

not compromised by other elements.

0 28 :

HM Government HM Government “—

A
HM Governmen

X

PR SRR
s 2
HM . Government HM Government
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The HM Government identity can be used in a Or as an endorsement for programs (B)
Examples

variety of ways. To show the government and campaign funded by government
position or work on topics and policy (A). and/or with partners.
A B

‘ A

HM Government

W Tidar lde ldi Verw Co Wesdow meip FErL I T K

Scotland analysis:
Devolution and the implications

of Scottish independence
NOW'S THE TIME FOR

SUPERFAST#BROADBAND

find out how at gov.uk/gosuperfast

I @‘; HM Government

)

T
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E | The HM Government identity can also be used It is also permitted to use it for branding cross
xXam p eS as an endorsement alongside partners logo (A).  department events as well as government
announcements (B).

Whoever you are,
there’s an electric |-
car for you.
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UK Government identity

How and when to use the Funded by UK Government and UK Government logos




INntroduction The ‘Funded by UK Government’ and ‘UK Government’
logos detailed in this guidance have been designed to help
the citizen quickly identify government backed work.

The ‘Funded by UK Government’ logo is for use by third
party organisations in receipt of UK government funds.

The ‘UK Government’ logo is for use on UK Government
communications projects outside the UK, where logos
from the Government Identity System would be
iINnappropriate or unrecognised.

This guide details how the logos should be used consistently
to provide effective and efficient communications.

UK Government Branding Government 12



The ‘UK Government’ logo is for use on Where there is limited space and it is not
U K GOvern ment UK Government communications projects possible to use the primary version a

outside the UK, where logos from the secondary version (B) is available. This has

Government Identity System would be been design to be more compact.

inappropriate or unrecognised. . . . :
PRrop 9 Each version of the logo is available in colour

Whenever possible use the primary version (CMYK), black and white.

(A) of the logo. Always use the logo artwork provided.

aUJ

=

N L S
== UK Government  #w-

N

=== UK Government

D LZ

> < UK Government
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Funded by
UK Government

The ‘Funded by UK Government’ logo is for
use by third party organisations in receipt of
UK government funds.

Whenever possible use the primary version (A)
of the logo. Where there is limited space and it
is not possible to use the primary version a
secondary version (B) is available.

A

SNNJ»”< Funded by

This has been design to be more compact.
There are also Welsh (C) and dual (D) language
versions of the logo.

Each version of the logo is available in colour
(CMYK), black and white.

Always use the logo artwork provided.

B

N L
Z | [N

ralhh UK Government

NNI»Z Funded by
ralhh UK Government

| LZ Funded by

Z1 S UK Government

UK Government

@)

NIVA Wedi ei ariannu gan
rzlnX Llywodraeth y DU

O

k‘ Z Funded by

UK Government
Wedi ei ariannu gan
% L‘ Llywodraeth y DU

UK Government
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' ' . To ensure the integrity of our logos at around the logo and usually there would be a
Key deS|g N pr| NCI p|eS all imes please ensure the exclusion larger clear area around the logo.

zone and minimum size are adhered fo. To protect the legibility of the logo the minimum

The exclusion zone allows for a clear area size it should be used at is 10mm high (y).
around the logo at all times ensuring its clarity. Whenever possible use the logo larger than the
This area is defined consistently by leaving an minimum size.

area the height (x) of the Union flag, around the

logo. This in the minimum clear area needed The principles above are for use with the UK

Government logo as well.

»”< Funded by
N UK Government

SNJ®”= Funded by
a2l UK Government
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The Funded by UK Government logo can be It may also be used as an endorsement on

Exam pleS used to communicate government funding partners communications to reinforce the role
for projects (A). of government on projects (B).

f =

1 P R S S SR S O

[W Tinder Tde ios Veew Go Wedow el =] W Ros bl M AM
800 Vome ™
3 3 L 3 it 590w,k Qv)@nwem\ Q
. - fre—

- Reser- Caw- ek~ _»

[search powered by Google Search » N Sti t
ew ce

In September 2015, Birmingham New Street station
LatQSt news and Grand Central will be a world class transport,
shopping and community hub in the heart of the city.
Birmingham New Street The piace to travel, meet, shop or dine; a
development reaches destination it for the 215t century and Britain's
another milestone as e cay.
demolition work finishes
Feb 25, 2015
The new Birmingham New Street . 7
station and Grand Centrl shopping Transforming New Street: The final phase Grand Central
detilionave o siap doserin The first section of Birmingham New Street station Grand Central will be the Supplier opportunities
“”'""‘et‘;“" f"”'l‘i”“""""","“"k“’ opened in April 2013 and marked the halfway milestone new shopping destination Careers
“m'“"f ;5 LTy e it conie of the 5 year redevelopment project. in Birmingham, opening Image galler
an en We're now working to refurbish the old concourse, 2015. National helpiine:
= o ready for overall completion in September 2015. Our vision
A new era for Birmingham
New Street station site map | terms | privaicy policy | help

By Jan 06, 2015 ”—"-%’wmmmﬂ K3l centro_, R e

visit mycommunity.org.uk

for information, resources, advice and grants &I |Z

Connect with other people and find out about learning

opportunities — join the My Community Network
@mycommunityhelp #mycommunityhelp UK Gm,e,‘{,mem

Funded by
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Examples

The Funded by UK Government logo should be ~ When using the logo please ensure it is
used to communicate the governments funding
for large infrastructure projects (A, B & C).

prominent and legible on the designs.

Driving connectivity
and prosperity

A
<

AN
Zalns

FARRINGDON

ROAD

UK Government
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HM Government

Government identity system

Creating a cohesive and effective family of identities




INntroduction These guidelines outline how government organisations
can adopt the government identity system and how it
should be applied. The system has been designed to
provide a cohesive, cost-effective and consistent approach
to branding government departments, their agencies and
their arm’s-length bodies (ALBs).

Placed at the heart of the identity system is the Royal Coat
of Arms, designed by Reynolds Stone and approved by
Her Majesty The Queen in 1956. The Royal Coat of Arms
provides a clear and distinguishable visual reference for
HM Government, allowing citizens to easily identify when
they are communicating with a government organisation.

For specific advice on creating identity artwork that
adheres to the HM Government family of identities

and its broader application, contact DESIGN102 at
design102@justice.gsi.gov.uk

Government Identity System Branding Government 19



Adoption and
exemption

The government identity system has been designed to
provide government organisations with a consistent,
unified and cost-effective approach to the creation of
identities and lbranding.

The system should be used only by HM Government and
its organisations. This includes all ministerial departments
and, where appropriate, non-ministerial departments,
executive agencies or non-departmental public bodies
(NDPBs). Agencies, NDPBs and ALBs that use the identity
system must be clearly perceived as organisations with a
direct relationship to government.

Teams, units and services within departments must not
adapt the system for their use. They should always use

their department’s identity, clearly stating their team/unit
Or service name on communications.,

Specific agencies, NDPBs or ALBs can apply for an
exemption on the grounds that it would be detrimental to
the delivery of their objectives to adhere to such a system.

Government Identity System Branding Government 20



|dentity creation

The government identity system has been
designed to be a practical and cost-effective
solution for consistent identity creation.

Its flexible approach allows identities to:

- work across different media platforms
- be tailored to specific audiences.

All identities can be created in both landscape
and portrait format to work across a range
of media.

1 symbol

l

epartment or
Organisation
Name

Symbol )epartment Name

All identities consist of three elements:

- a colour line

- a symbol (primarily the Royal Coat of Arms)
- the department or organisation name.

The principles of how the two lock-ups work are
illustrated below. They have been designed to
keep the sizing, weight and spacing of the three
elements consistent.

Figure A shows the lock-up for use on
traditional media.

Figure B shows the lock-up for use online.

All identities must be created from the master
template held by Design102.

Government Identity System
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Coats of arms,
insignia and symbols

Symbols

The primary symbol for use with the government
identity system is the Royal Coat of Arms.

In specific cases the Royal Coat of Arms will not
be appropriate, for example:

- for departments that have been issued with
coats of arms, badges or insignia by the
College of Arms

- for identities primarily used in Scotland which
adopt the Royal Coat of Arms Scotland

Primary symbol

Departmental insignia ﬁ

0008,
o e,

- for identities used overseas where the
Royal Coat of Arms is not recognised by
the desired audience

- for identities where use of the Royal Coat of
Arms is too restrictive, or to avoid duplication
of the Royal Coat of Arms on a single piece
of communication.

The primary symbol may only be replaced by a
department’s coat of arms, badge, insignia or
symbol by agreement with Cabinet Office.

Primary symbol — Scotland

Government Identity System
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Key design principles

For maximum impact, the identity should
always be used prominently and legibly,
as illustrated below. The exclusion zone

ensures that the identity is not compromised

by other elements.

Department or Department or
Organisation Organisation
Name Name
Department or Department or
Organisation Organisation
Name Name

The exclusion zone is a distance equivalent

to the width of the Royal Coat of Arms around
the identity (x in the figure below). This is

the minimum clearance; whenever possible,
leave more space around the identity than the

exclusion zone.

For minimum size and further principles please
refer to the branding website.

X

+—

Symbol

Name

Department or
Organisation

Government Identity System
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Due to the scope of organisations within the From signage (A) to press adverts (B) to

Exam pleS Government Identity System the logos are used  high profile government reports (C) and
across a broad range of items. policy papers.
B

| did my Tax Return early
and found inner peace.

31st January is the deadline ssessment Tax Return.
If t do it today, pay what

HM Revenue
Self Assessment | hmrcgovuk & Customs
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E | Due to the scope of organisations within the From national advertising campaigns (A) to
xXam p eS Government Identity System the logos are used  billboard adverts (B) to digital reports, microsites
across a broad range of items. and apps (C).
C

Policy and projeet opportunilies with DECG Lendon

Inarmare
oy d

Fomain G

Policy and project opportunities with DECC Lon/

i

Government Identity System Branding Government 25



Contacts and
artwork

The artwork and templates specified are available from
communication.cabinetoffice.gov.uk/hmg

For the artwork specified in these guidelines or details and advice
on the practical application of the government identity system,
contact DESIGN102, design102@justice.gsi.gov.uk

For broader advice on the strategic role of the government
identity system within government communications, contact
Sofia Lyen in the No10/Cabinet Office Campaigns team at
sofia.lyen@cabinetoffice.gov.uk

Agency, ALB and NDPB exemptions can be applied for through
your departmental director of communications.

For advice on the Royal Coat of Arms and heraldry, contact the
College of Arms on 020 7248 2762.

For advice on the Royal Coat of Arms Scotland, contact
The Court of the Lord Lyon at lyonoffice@scotland.gsi.gov.uk

For advice on how to use the identity online, contact
Government Digital Service at digital.cabinetoffice.gov.uk/contact

Contacts and Artwork Branding Government 26
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